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}The survey was conducted by DataPath Systems, 
an independent Yukon - based market research 
company. 

}Telephone and online surveys were conducted 
with 150 Whitehorse residents and 150 non -
Whitehorse residents between September 13 ð
21, 2008.

} The data is weighted to accurately represent 
Yukoners based on the community they live in, 
their age and gender. 

}Percentages are statistically valid to +/ - 5.5%, 19 
times out of 20 (95% confidence).



Yes

68%

No

29%

Unsure

3%

In 2008, did you personally read or look into an issue of 

North of Ordinary?:

The majority of Yukoners (68%) have read or looked at an issue of 
North of Ordinary in 2008



3%

19%

24%

50%

73%

31%

Content

Advertisements

When you read an issue of North of Ordinary would you say 

that you read or scan theé 

Only a few or None Some Most or All

Nearly all readers include some or most of the content, while 81% 
include some or most of the advertisements.
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I eat out in 
restaurants for 
dinner at least 
once a week

I enjoy going to 
bars and or 

concerts whenever 
I can

I am planning to 
purchase 

electronics in the 
next 12 months

I am considering 
buying a new car 

in the next 12 
months

I am planning to 
travel Outside (the 
Yukon) by air in the 

next 12 months

None of these 
apply to me

Please check each of the follow that apply to you

Yukoners

Readers

Non-readers

North of Ordinary readers are slightly more likely to eat out, go to bars or 
concerts, purchase electronics and travel, compared to all Yukoners. And 
compared to non - readers they are significantly more likely to participate in 
each of those.
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74%

30%
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Business Leisure

Is the next trip you are likely to take outside the Yukon by air primarily 
for business or leisure purposes? 

Yukoners

Readers

Non-readers

Readers of North of Ordinary are more likely than non - readers to be 
travelling on Business.


